
Change… From Bush to Obama 
Special 20% off to HKSI individual members, corporate members and 

student members until 31st May, 2009
 
Obama has led the Obama campaign and become the American president. So what is in the campaign that brought him the success? What 
does moving into the White House mean to him and to the world? And what are the economical, political and social challenges laying ahead 
of him? Bloomsbury Books Ltd is delighted to announce these latest titles on Obama to members of Hong Kong Securities Institute. With 
different authors tackling questions from various perspectives, you will certainly understand more about the world of complexity today. 
 

 

 
9780137022076 | 
192p | FT Press | 
Hardcover 
 

 

Barack, Inc.: Winning Business Lessons of the Obama Campaign by Barry Libert & Rick 
Faulk 
 
What can business leaders learn from Barack Obama's improbable victory? A great deal, says this brief, readable 
book, which spells out the lessons of the Obama campaign and goes on to illustrate them, citing companies that 
have used similar techniques to succeed. Obama ran a nearly flawless campaign that stayed on message, 
attracted tens of thousands of dedicated volunteers, and collected a record flood of dollars from donors large and 
small. But his triumph was also to use social networking to create a vast online community that has changed 
politics forever. And that's precisely what businesses need to do. Barack, Inc., not only spells them out clearly but 
offers actionable lessons that businesspeople can apply, beginning tomorrow. "We are the ones we've been 
waiting for," Obama told his rallies. "We are the change we seek...Let's go change the world." Just so, says this 
important book, business leaders must embrace change and become the change they offer. Only then will their 
constituencies -- shareholders, employees, suppliers, customers -- follow them to achieve it. But having done that, 
their companies will have become communities -- and the authors tell us that community, in addition to products 
and profits, is what business is about in the Web 2.0 world of the 21st century. 
 
Original Price: HK$209          Special Price: HK$167 
 

 

 
9780307460455 | 
288p | Three Rivers 
Press | Paperback 
 

 

Change We Can Believe In: Barack Obama's Plan to Renew America's Promise by Barack 
Obama 
 
At this defining moment in our history, Americans are hungry for change. After years of failed policies and failed 
politics from Washington, this is our chance to reclaim the American dream. Barack Obama has proven to be a 
new kind of leader–one who can bring people together, be honest about the challenges we face, and move this 
nation forward. Change We Can Believe In outlines his vision for America. 
  
In these pages you will find bold and specific ideas about how to fix our ailing economy and strengthen the middle 
class, make health care affordable for all, achieve energy independence, and keep America safe in a dangerous 
world. Change We Can Believe In asks you not just to believe in Barack Obama’s ability to bring change to 
Washington, it asks you to believe in yours. 
 
Original Price: HK$114          Special Price: HK$91 
 

 

 
9781583228654 | 
256p | Seven Stories 
Press | Paperback 

 

Obamanomics: How Bottom-Up Economic Prosperity Will Replace Trickle-Down 
Economics (Economics in the Obama Presidency) by John R. Talbott 
 
Obama has shown he knows that divisions among races, religions, and political views have prevented Americans 
from coming together to solve the most important problems of our age. Obamanomics, infused with Obama's 
speeches, campaign policy statements, and other writings, describes a government acting according to democratic 
principles to enact lobbying reform, get our economy moving again, fix our healthcare system, slow global 
warming, prevent unnecessary wars, improve education, address the aging of our population, find alternative 
energy sources, and bring about housing, mortgage, and banking reform. 
 
Original Price: HK$161          Special Price: HK$129 
 

 

 
9780593064177 | 
528p | Bantam | 
Paperback 

 

The Inheritance: The World Obama Confronts and the Challenges to American Power by 
David E Sanger 
 
During his seven years covering the White House for the "New York Times", Chief Washington Correspondent 
David E. Sanger has had extraordinary and unrivalled access to presidents, world leaders and secretaries of state. 
Mapping the political landscape that Obama will inherit, this book examines the international arenas that will 
remain the focus of the entire western world throughout the years to come, and gives us a fascinating behind-the-
scenes glimpse into the Situation Room of the presidency. If you want to understand the world today in all its 
complexity, there's only one book for you: "The Inheritance" by David E. Sanger. 
 
Original Price: HK$208          Special Price: HK$166 
 

 

For ordering or enquiries, please contact Bloomsbury Books Ltd at 
marketing@bloomsbury.com.hk or call 2877 3161. 

mailto:marketing@bloomsbury.com.hk


  

Order Form ~ Fax to 2877 0755 Order Form ~ Fax to 2877 0755 
    

ISBN Title Publisher 
Original 

Price 
(HKD) 

Special 
Price 
(HKD) 

Qty 

9780137022076 Barack, Inc.: Winning Business Lessons of the Obama 
Campaign by Barry Libert & Rick Faulk FT Press $209 $167   

9780307460455 Change We Can Believe In: Barack Obama's Plan to Renew 
America's Promise by Barack Obama Three Rivers Press $114 $91   

9781583228654 Obamanomics: How Bottom-up Economic Prosperity Will 
Replace Trickle-down Economics (Paperback) Seven Stories Press $161 $129   

9780593064177 The Inheritance: The World Obama Confronts and the 
Challenges to American Power (Paperback) Bantam Press $208 $166   

 
 
HKSI Membership no.*_____________________ 
 

      Yes, I would like to order    copy (ies) of the above title 

 Please charge my Bloomsbury Books Account  (if applicable) 

 I enclose cheque no.   made payable to Bloomsbury Books Ltd (if paying by cheque, please send with the order 
form) 

 Please invoice and I will collect from the Bookshop 

Name (Mr/Ms/Mrs) Job Title  

Company E-mail  

Tel (daytime) Fax  

Address  

Signature  Date  

*The offer is valid for individual / corporate / student members of Hong Kong Securities Institute only. Those who fail to provide a 
valid membership number will not be entitled to the offer. 
 
50% of order value will be required as deposit for out of stock books. 
Special offers may not be enjoyed in addition to current customer privileges. 

 I would like to join your mailing database, please send me the mailing form 
 
 Sourcecode: B09012 

Bloomsbury Books Ltd 
 

Visit our website at www.bloomsbury.com.hk 
 

Bookshop: Shop 102, 1/F, Hutchison House, 10 Harcourt Road, Central, Hong Kong 
 Tel: (852) 2526 5387 Fax: (852) 2877 0755 
 Customer Services: 2110 9828 E-mail: books@bloomsbury.com.hk
According to the Personal Data (Privacy) Ordinance, you may at any time choose not to receive our promotional materials via mail, fax or e-mail.  Please let 
us know in writing in case of such a request (fax: 28100316). 
Although we make every attempt at accuracy, suppliers do sometimes change prices without prior notice.  We apologize should this happen. 

 


